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Raising your voices

  Integrity 

  Respect 

  Passion 

  Communication

  Collaboration 

  Transparency

VISION
We command equity and presence in this world

 

MISSION
On the cusp of leading cultural and industry movements, we practice deep 

listening and creative strategies to realize your purpose

 

VALUES 

      Location
103-1600 Quadra Street, 
Victoria, BC V8W 2L3

 
      Email
hello@50thparallelpr.com

      Website
www.50thparallelpr.com

      Instagram
@50thparallelpr

      Facebook
@50thparallelpr

      Twitter
@50thparallelpr

A MESSAGE 
FROM THE 
FOUNDER 

FIND US

We are 50th Parallel Public 
Relations, a values-focused  
PR agency dedicated to getting 
important messages heard.

We are a womxn-owned and all-womxn agency 

committed to making creative, meaningful 

communications that bring lasting change and 

understanding. We identify vision, goals, and the 

steps needed to exceed your indicators of success.

Even important, meaningful messages and 

information have a hard time breaking through all 

of the noise. Since 2013, we have worked alongside 

diverse clients expanding their social outreach and 

impact. We specialize in working with Indigenous 

communities, government delegated agencies and 

thought leaders. Our clients know that creating 

change and making a difference is the cornerstone 

of success.

We are always interested in new stories from 

people working to make a difference, and we 

would love to hear yours. 

Naz Lauriault, Founder and Managing Director

Naz Lauriault
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HELLO & 
WELCOME 
We deliver original content, 
memorable visuals, intuitive 
strategy, and thoughtful 
engagement that's truly human to 
the core. 50th combines strategy 
and creativity to produce an 
inspiring, thought-out presence, 
with an in-depth understanding of 
cultural and industry movements.

    A full-service agency with design, production, 

and strategic services

   Keep up to date with marketing trends

   Gain industry expertise from a team  

of professionals 

   Build authority + credibility

   Customizable services and plans

PERKS OF WORKING 
WITH US
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  Indigenous Leaders

  Businesses and Communities

  Government Agencies

  Not for Profits

  Delegated Agencies

  Purpose-Driven Businesses
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Naz Lauriault 
FOUNDER AND  
MANAGING DIRECTOR
Strategic Partnerships 
Business Development 
Client Relations 
Team Mentorship

Charlotte Nand 
TEAM ASSISTANT
Office Administration
Client Support
Project Assistant
Schedule Management

Elle Offord 
GRAPHIC DESIGN SENIOR  
ACCOUNT ASSOCIATE
Brand Visualization
Logo Design
Website Design
Creative Lead

Pamy Moir 
AGENCY MANAGER
Project Management
Operations Lead
Client Relations
HR Support

Juliia Dynnyk 
ACCOUNT ASSOCIATE
Website Management 
Copywriting
Research
Media Outreach

Camille Iversen 
SENIOR ACCOUNT  
ASSOCIATE
Storytelling
Strategic Planning
Media Relations
Video and Podcast Production

Hannah Keene  
DIRECTOR OF OPERATIONS  
(MATERNITY LEAVE)
Project Management
Strategic Partnerships
Digital Marketing
Client Relations

MEET
THE TEAM

WHO WE  
WORK WITH  

Our clients use 
their power to 
create a more 
sustainable and 
equitable world

Madalyn Kolke 
SOCIAL MEDIA  
ACCOUNT ASSOCIATE
Design (Social Specific)
Social Campaigns & Strategy 
Content Creation 
Social Video and Photography
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WHAT
WE DO

  Strategic Planning

  Graphic Design

  Branding

  Video + Podcast Production

  Social Media Content + Assets

  Community Engagement 

  Website Creation

  Media Relations

  Media Training

  Capacity Building + Workshops

  Thought Leadership

  Copywriting and Copyediting

GRAPHIC DESIGN

Make Your Message 
Stand Out
Stunning visuals to build on a brand’s style, 
communicate on a deeper level, and make sure their 
message is remembered. Using print and digital 
media, our designers think outside the box to create 
memorable pieces. 

BRANDING

Your Unique Identity
50th helps brands share their identity with the 
world. Through coordinated photo shoots, branding 
exercises, and custom brand guidelines, we create 
inventive and creative brand identities that best 
reflect your values, principles, and style. 

VIDEO + PODCAST PRODUCTION

Elevated Storytelling
Our approach is creative and collaborative to help brands deliver their  
messages memorably. Video and podcast production services focus on 
storytelling, breaking down complex topics and strengthening connections.

  Animation 

  Interviews 

  Explainer Videos 

  Engaging Stories

SOCIAL MEDIA CONTENT 

Thoughtful 
Communications
Ideation, creation, deployment, analysis. The 50th 
team creates social media solutions through posts, 
short videos, articles and the newest digital tools to 
garner meaningful engagement.

COMMUNITY ENGAGEMENT 

Meaningful 
Conversations
Our community engagement plans create strategic 
partnerships, expand reach and uncover innovative 
opportunities to engage with the community in a 
meaningful way.
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STRATEGIC PLANNING

Forward Thinking
We develop fully detailed long-term strategies and 
work plans to help achieve even the most ambitious 
goals. Working together, we establish goals and 
objectives, set purposes, and help evaluate results. 

INTERNAL COMMUNICATIONS

Reaching Goals  
Together
Our services make recommendations and implement 
systems and programs to suit organizational needs. 
We build, evolve, and foster culture, internal marketing 
campaigns and change management.

MEDIA RELATIONS  
+ MEDIA TRAINING

Sharing Your Story
Help clients understand who their audience is and 
develop a plan to communicate with them. We engage 
with stakeholders, build relationships, form narratives 
and help to know how to use all these media tools.

THOUGHT LEADERSHIP

Amplifying a Leader
We help business leaders, entrepreneurs, 
philanthropists and change-makers raise their 
persona. We work on experts' profiles from a 
different angle, help them find social purpose and 
create a strong self-brand in their field to engage 
new audiences.  

CAPACITY BUILDING + WORKSHOPS

Building Strong Foundations
50th empowers future PR professionals, businesses, and staff to be 
confident with the latest digital tools through training, specialized courses, 
and workshops.

  Branding 

  Photography  

  Social Media 

  Working with   
      Indigenous Communities

WHAT
WE DO
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OUR 
WORK
THE TE’MEXW TREATY ASSOCIATION

THE CHALLENGE  

In pursuit of self-governance – united culturally, 

socially and economically for future generations. 

Negotiating just, modern treaties and ensuring 

members are knowledgeable and prepared to make an 

informed decision. 

The Te’mexw Treaty Association (TTA) was created 

by five Coast Salish Nations — Beecher Bay, Malahat, 

Snaw-Naw-As, Songhees and T'Sou-ke together 

to support one another through the modern treaty 

process. The Nations work together to negotiate a 

treaty with the federal and provincial governments in 

British Columbia for each of their Nations. Since 1994, 

they have pursued a modern treaty and the freedom 

from the Indian Act and opportunities that it can bring.

50th partnered with TTA to create a united brand, 

communications and facilitate meaningful dialogue. 

They also needed to establish channels and structures 

to educate members on treaty, so they are informed 

when it comes time to vote. The valuable organization 

needed to reach members with varied education levels 

and access to technology. They needed to be organized 

with online, physical, and in-person communications to 

build effective resources for their communities and the 

general public. 

Our team had the opportunity to generate a whole 

range of strategic and creative services that 

communicate simply and effectively.

THE RESULTS & IMPACT THE NUMBERS

TTA has an established presence, a brand connected to 

their Indigenous traditions, and structures to send clear 

messages and information to members.

50th built online and social media channels and 

segmented them into private members-only channels 

and public channels. Members-only channels cover 

community information, events, updates and member 

engagement. Public channels promote TTA and deliver 

information relevant to the general public. We continue 

to organize Facebook Live and in-person events to 

engage with members and give them the opportunity 

to ask questions and get answers from experts. 

Equitable opportunities for information are essential, 

so we developed mailing lists that continue to grow 

for those who prefer print materials or have limited 

access to technology. Additionally, videos and podcasts 

are utilized to explain complex topics regardless of 

education and reading levels.

It was also essential to build capacity within the 

organization for their day-to-day activities. 50th 

drafted policy for communications, media, and 

social media, held workshops with staff and created 

templates and guides for staff reference.

Eight  workshops 

 

Over 52  

print materials created 

 

Over 4,000  
brochures printed  

and distributed 

Up to 4,000  

social media  

engagements per month 

 

10x  higher  

reach in online  

communications efforts

Over the years of working closely with 
and building the internal team, we have 
successfully created and defined TTA as a 
brand as an available and trustful source of 
information working for community needs.

7
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OUR 
WORK
COMOX VALLEY LAND TRUST

THE CHALLENGE  

Preserving the beauty of the Comox Valley 

Protecting, conserving, and restoring the ecologically 

significant land, waters, and wildlife habitat of the 

Comox Valley region.

Every year we face the rising danger of climate 

disasters, record-setting temperatures, wildlife 

extinction and floods. There is simply no time to 

lose. The Comox Valley Land Trust (CVLT) protects 

and conserves almost 300 hectares of ecologically 

significant land and wildlife habitat and wants to 

change the dialogue around these issues and raise 

awareness among locals.

CVLT is a local organization rooted in purpose with 

social and environmental initiatives already in place. 

They wanted to expand their position and raise 

awareness for themselves and the sustainable options 

to protect endangered ecosystems and species in the 

region. The organization was going through an internal 

shift and needed help with a new comprehensive 

communications direction.

THE RESULTS & IMPACT THE NUMBERS

50th recognized the opportunities available for 

CVLT to create strategic partners, increase public 

awareness, and become a trusted source of 

information. We laid out a strategy and work plan to 

capture these opportunities, increase funding, and 

improve organizational capacity. 

CVLT underwent a complete rebrand and website 

redesign with modernized visuals, videos, images. 

The website was regularly maintained and updated 

to reflect their success, grow membership, and stay 

a reliable information source for their resources. To 

ensure the general public is informed of the work 

CVLT was doing and commemorate their work to 

protect land in the Comox Valley, our team led video 

and podcast development to visually archive their 

achievements.

We took a strategic approach to their social media 

goals and used their channels to share updates 

on projects, educate their audience, and promote 

their conservation efforts to build support for the 

organization. Getting earned media was essential to 

CVLT’s strategic goals, so ongoing media monitoring, 

and outreach were utilized, ensuring stories were picked 

up outside the organization.

44%  increased 

growth on social media 

Up to 3,000  social 

media engagements  

per month  

5x  higher  

engagement on posts 

Successful 

rebrand campaign 

Increased 

brand awareness

Since starting with CVLT, we built them 
to a level where they could manage 
communications in-house. And worked 
together to raise awareness in the Comox 
Valley about the land, waters, and wildlife.

8
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PARALLEL 
PURPOSE 
PODCAST
Fostering open conversations  
from the womxn behind  
50th Parallel Public Relations. 

Parallel Purpose was born out of a desire to have 

conversations with our team, local business, and 

community leaders about the strategic ideas and 

organizations that are making an impact. We use 

our PR expertise to guide listeners through the ever-

changing communications landscape and foster 

conversations about how PR can be used to make a 

positive impact.

OUR EPISODES:

01. A Day in the Life

02. Conversations With  

Womxn We Love

03. Parallel Experiences:  

Naz & Hannah Edition

04. Behind the Pixels

05. Parallel Pups

06. Why is Public Relations  

(PR) so hard to define?

07. Values and Speaking 

Your Truth

InstagramInstagram
@parallelpurposepodcast

9
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FREEDOM WITH FIONA 

• Content production (photo, video) 

• Design for digital materials 

• Social media strategy and management  

• Communication materials 

• Website development 

 • Monthly and annual reporting

NUU-CHAH-NULTH TRIBAL COUNCIL  

• Communication materials 

• Media relations management

OUR  
CLIENTS

FRESH LOOK IN HOME CLEANING 

• Rebrand campaign 

• Design for digital materials 

• Social media strategy and management  

• Communication materials

K'ÓMOKS ECONOMIC  

DEVELOPMENT CORPORATION 

• Strategic communications plan 

• Branding and design for digital materials 

• Communication materials 

• Promotional material design

ARRO ATHLETICS 

• Strategic communications plan 

• Branding 

• Design for print and digital materials 

• Advertising campaign management 

• Promotional material design 

• Influencer relations and product seeding 

• Monthly and annual reporting

HUNTER WOOD 

• Logo development  

• Design for promotional materials  

• Communication materials

QUOCKSISTER CONSULTING 

• Design for print and digital materials  

• Logo redesign and development  

• Design for promotional materials 

TRUDY WARNER CONSULTING 

• Content production (photo) 

• Strategic communications plan 

• Design for print and digital materials  

• Logo redesign and development  

 

FIRST CREDIT UNION  

• Comparative analysis 

• Key findings and recommendations 

• Media monitoring

TOWN OF COMOX 

• Communications materials 

• Media relations management

DEVA 

• Storyboarding and scripting 

• Animated video

TRAINOR SPOONER ADVISORY GROUP 

• Content production (photo, video) 

• Website assets 

• Website copy
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COMOX VALLEY LAND TRUST 

• Strategic communications plan 

• Rebrand campaign 

• Social media strategy and management 

• Design for print and digital  

• Media relations 

• Event planning and support 

• Video campaign strategy 

• Monthly and annual reporting

BC HOUSING 

• Branding and design 

• Print and digital materials 

• Key messaging 

• Decolonizing communications 

• Communications strategy 
   and work plan

ISLAND RANGERS SOCIETY 

• Logo development  

• Design for promotional materials 

HA'OOM FISHERIES SOCIETY 

• Logo redesign and development  

• Media relations

OUR  
CLIENTS

OUTREACH OPTOMETRY 

• Storyboarding and scripting 

• Animated video 

K’ÓMOKS FIRST NATION 

• Strategic communications plan 

• Design for print and digital materials  

• Capacity building programs  

• Media relations management  

• Communication materials 

• Communications support at internal  
   and external meetings  

• Mentorship program  

• Video and podcast production 

• Monthly and annual reporting

TE’MEXW TREATY ASSOCIATION 

• Strategic communications plan  

• Brand development 

• Design for print and digital materials  

• Capacity building programs  
   and initiatives 

• Media relations initiative  

• Communication materials  

• Capacity building programs 

• Social media strategy and management 

• Monthly and annual reporting

HFN GROUP OF BUSINESSES 

• Brand refresh 

• Communications strategy  
   and work plan 

• Surveys 

• Communications review  

• Communication materials 

• Annual general report

COMOX VALLEY REGIONAL DISTRICT 

• Design for promotional materials  

• Media relations 

• Communication materials 

• Event planning and support 

• Media training / workshops

GWA'SALA-'NAKWAXDA'XW NATIONS  

• Social media strategy and management 

• Brand guide for treaty 

• Design for print and digital materials  

• Project management 

• Monthly and annual reporting 

• Capacity building and training

GRIFFITH HOMES 

• News release 

• Media outreach



12

OUR 
CLIENTS

c̓išaaʔatḥ
[Tseshaht]
First Nation
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CLIENT 
FEEDBACK

OUTREACH OPTOMETRY

K’OMOKS FIRST NATIONDEVA TRAINING & STAFFING SOLUTIONS

“From start to finish, the Team at 50th 
Parallel PR have been fantastic. Naz was 
extremely professional and ensured my 
animated video was being created in a 
prompt timeline. They ensured my vision 
and brand was preserved with minimal 
direction given. Overall, great experience!” 

- Dr. Gurinder Jassal

“Naz and her team are an amazing group to work 
with! Working with Naz is so easy, she is professional, 
timely, kind, and a great mentor. Her team has worked 
hard with us to increase our social media presence, 
hold effective meetings, and increase engagement. 
Thank you Naz and team at 50th Parallel."

- Ashley Wright

“I am extremely excited about the explainer 
video that 50th Parallel produced for me. 
I am especially thrilled with the ease and 
swiftness with which it was produced. I love 
it and I would definitely recommend you 
consider 50th Parallel for your video needs. 
Naz and her staff were very accommodating 
and amiable” 

- Sharon Marshall
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THE 50th  
APPROACH
We believe in strategic and 
authentic communications.  
Our company provides the resources 
and tools necessary to empower 
our clients to achieve higher 
levels of success for their business, 
organization or community.  
The 50th Approach is our tried and 
true phased-approach program for 
clients looking to level up their PR 
and communications initiatives. 

PHASE 1 | COMMUNICATIONS AUDIT OPTIONAL | SOCIAL MEDIA STRATEGY

OPTIONAL | MEDIA RELATIONS  
STRATEGY

OPTIONAL | RETAINER FOR 
ONGOING SERVICES

OPTIONAL | SOCIAL  
MEDIA MANAGEMENT

PHASE 3 | COMMUNICATIONS 
STRATEGY & ANNUAL WORK PLAN 

Audit | Bring together past and current 

communications tools for review. This can include:

External communications tools such as websites, social 

media platforms, branding, digital and print materials 

and media relations.

Internal communications efforts such as 

communications department structures, role 

descriptions, capacity building initiatives, policies, 

procedures and tools to increase efficiencies and 

streamline communications.

A strategy outlining how to effectively leverage social 

media as a tool to inform and motivate an audience.

This strategy can include:

A strategy for clients with robust media relations 

goals; aligning communications efforts identified 

in the Communications Strategy to increase public 

exposure. This strategy can include:

(monthly fee; annual commitment)  

For clients who need support with rolling 

out their annual work plan in Phase 3. 

Monthly retainers available range from 

3 to 10 days a month at a reduced hourly 

rate.

(monthly fee; 6-month commitment)  

Packages are as follows  

(custom packages also available):

  Communications Questionnaire  

  Vision and Mission 

  Goals and Objectives 

  Target Audience 

  Personas 

  Communications tools (both internal and external)

A guiding document to align an organization's 

values, goals and objectives for communications 

with actionable items and a tools rollout schedule for 

one year. This phase incorporates the Key Findings 

and Recommendations Report and  focuses on the 

following areas:

An overview document providing high-level 

feedback and recommendations on the tools 

reviewed in the previous phase. These key findings 

and recommendations contribute to the direction 

of phase 2.

PHASE 2 | KEY FINDINGS AND 
RECOMMENDATIONS REPORT 

  Goals and Objectives (of leveraging social) 

  Tone and Visual Style 

  Story Strategy 

  Video Strategy 

  Research of relevant hashtags and posting times 

  Accounts to Follow 

  Evaluation

  Goals and Objectives (of leveraging media) 

  Key Messaging 

  Identify spokespeople (media spokesperson training 

       also available) 

  Create an internal process for non-spokesperson         

       staff to follow when dealing with media 

  Custom Media List

  The Basic 

  The Premium 

  The Professional

14
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T H A N K  Y O U

      Location
Victoria, BC

      Email
hello@50thparallelpr.com

      Website
www.50thparallelpr.com

      Instagram
@50thparallelpr

      Facebook
@50thparallelpr

      Twitter
@50thparallelpr

FIND US


