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PR Process

50th Parallel PR met with the ʔahʔiiḥčp 
ʔukʷił ʔiqḥmuut project team virtually 
on March 28 and April 4, 2024, to 
discuss media materials and research 
insights.  

A key messaging guide was drafted for 
media engagement and external 
communications. Used to create notices 
and press materials.  

50th Parallel PR created an FAQs 
document covering project history, 
activities, and key dates, to be shared 
as needed.  

A guide on best practices for 
moderating and engaging on social 
media was created. It included 
milestones from livestreams.  

Five social media posts were drafted, 
promoting gathering activities and 
including culturally relevant content.  

A customizable presentation template 
was designed using approved assets, 
ready for the April 10 gathering.  

Two notices were drafted for the 
Ahousaht community, providing 
background and event details.  

Project Comms. Meeting

Key Messaging

FAQ’s

Event Social Media Guide

Project Social Media Content

Presentation Template

Community Notice

Media monitoring occurred post�
gathering, leading to follow�up 
outreach with reporters and 
additional story pitches.  

Media Monitoring and �utreac�

A guide was drafted to set standards 
and expectations for media 
engagement, intended for future use.  

Media Process Guide

50th Parallel PR assisted with media 
relations, setup, and communication 
during the April 10 event.  
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\irectly addressing the media afters

the gathering e]ectively highlighted 

funding issues and archival {Yt``~k�~m�q

xfpfi~q�tpY~idk�mqmYXf`y continue this 

approach to amplify former studentsV 

stories, as focusing solely on numbers 

can lead to denialism. 50th Parallel 

PR recommends media training for 

spokespeople and sending advisoriess

at least a week in advance for be}er 

logistics. Regular updates via 

community channels are essential, 

and materials like transcripts and 

recordings should be added to the 

Ahousaht Residential Pchool Research 

web page for ongoing accessibility.



Looking for more? Visit 50thparallelpr.com/casestudies


